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Introduction 
• Inevitable in a massive economic shock due to business 

interruptions and shutdowns from social- distancing 
measures

• Government’s stay at home order and directives were 
uniformly and respectfully practiced throughout the 
country.

• Changes in every aspect of people daily lives and 
consumer spending is no exception.

• Household consumption pattern has been changed and 
new business are significantly developed major cities.

• Intends to examine on how the consumption patterns of 
people/ household in urban has been changing during the 
COVID- 19 pandemic. 3



Objectives and Data Collection
 To analyze how people change their work nature 
 To  investigate the changing conditions of household income 

during the pandemic
 To observe how to change the consumption behavior of 

households on goods and services
 An online survey in Yangon region(398 respondents)
 The structured questionnaire, consisted of

 Socio-demographic characteristics;
 Consumption of food beverages;
 Consumption of household equipment;
 Consumption of personal care products;
 Consumption of health care services and products;
 Social behavior.



Age Gender
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Education Occupation
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Change in Nature of Work
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Change in Income
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Change in Consumption of Food & Beverage
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Change in Consumption of Food & Beverage

10



Arrangement of Daily Consumption 
(Food)
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Change in Consumption of Household Equipment: 

Domestic Appliances
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Change in Consumption of Household Equipment: 

Domestic Appliances
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Change in Consumption of Household Equipment: 

Media Appliances
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Change in Consumption of Household Equipment: 

Media Appliances
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Change in Spending on Communication
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Change in Consumption of Personal Care Products
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Change in Consumption of Personal Care Products
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Change in Consumption of Health Care Services 

&Products
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Change in Consumption of Health Care Services 

&Products
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Change in Social Behavior
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Change in Social Behavior
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Sources of Information
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Findings and Suggestion

• Some changes in working nature and income 
earnings during the covid-19.

• Reducing working days or hours and working 
from home are preferable and as a result, they 
lost some their income earnings. 

• Facing loss of jobs and income
• Some alternative jobs and income earnings 

activities are also needed to prepare and 
consider for near future.
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Findings and Suggestion
• Suggested to be a shift toward healthier 

diets
• Not to be the absence of panic buying and 

food stockpiling 
• To increase in culinary capabilities
• It is expected to plan long-term food-

related strategies
• Firms, household need to adapt to these 

changes by taking action to respond, reset 
and renew to be positioned even stronger 
for the future
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Findings and Suggestion

• Domestic appliances are durable goods, and also 
not to buy daily and always for daily 
consumption. 

• As most respondents realize the usefulness of 
personal computer/laptop and mobile 
phone/handset during COVID-19, the future 
potential of using these goods is likely to increase. 

• The use of mobile phone line, internet service and 
social media increase significantly although the 
extent of use is different.
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Findings and Suggestion

• As people cannot go outside during COVID-19, it 
can be said that spending on communication 
become large.

• The use of hand gel, hand soap and sanitizers 
increase significantly . 

• People recognize that personal care products such 
as hand gel, hand soap and sanitizers are crucial 
for good health. Accordingly, the future potential 
of using these personal care products is likely to 
increase. 
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Findings and Suggestion

 Buying masks very significantly increased
 Buying glove slightly increased
 Buying patterns pharmaceutical products,

vitamins and herbal medicine were not
affected for some of the respondents but the
patterns raised to some extent
 Price of the health care products should not be

increased, monopolized the market
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Findings and Suggestion
 Social distancing was familiar among people
 Social behavior has been totally changed to the new

normal pattern
 In the future, the changed pattern would be continued to

substantiate if Covid-19 is not vanished.
• The information/news from the social would be the 

most widely used in the future
• Changing consumer habits of buying as well as 

shopping and many of these new ways will remain 
post-pandemic

• Need to modify by new regulations and procedures in 
the new ways of shopping
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Thank You
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